Headline

National strategy needed to prevent suicides

MediaTitle Tamil Murasu (Mon - Fri) EaR
Date 11 Sep 2024 Color Full Color

Section Front Page Circulation 19,667

Page No 3 Readership 59,000

Language Tamil ArticleSize 358 cm? -

Journalist N/A AdValue S$ 1,324 4.~ ERE
Frequency Daily PR Value S$ 3,973 -
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VALUATOR

Company(Brand) Mention Tone ROI
MCCY - Malay/Muslim Matters (MCCY - Malay/Muslim Affairs) 2 0 S$0
MCI MAQOD - China Market (MCI MAOD - China Market) 5 0 S$0

GIST(ENGLISH)

N/A
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